This article had been presented in National Accounting Symposium, 17 th in The University of Mataram, Lombok, Indonesia. We got a good paper nomination from this symposium. We are grateful to all critics, recommendations and suggestions from this symposium. This article initially is the master thesis of the first author with the second author as the promoter. Comments and suggestions can be sent directly to: sumiyana@ugm.ac.id, and woro_dwi90@yahoo.com. 2 The authors choose the word 'induce' based on Sumiyana, et al. (2010). Sumiyana, et al. (2010) defines that 'induce' means adding something into a model that can provide additional or more extensive influence. Oxford (2003) defines 'induce' as significant effect of proposition, an addition of into the form of constructs, or anything that can give an effect.
